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Dear Readers,

Taking a look back at 2020, | never knew
that we would be battling COVID-19 for this
long and I'd imagine this is the case for you
too. Instead of the hopeful and eventful
start to a new decade we all looked
forward to, we were slapped in the face
with a year filled with worry, grief and
restrictions. We saw our plans whether it
be academic, professional or social
postponed or cancelled causing
unexpected inconveniences. However,
they do say humans are a species of
adaptation - we persevered, thinking of
new ways to go ahead with our daily lives
while staying cautious of the pandemic.
One of the most popular routes was digital
with everything from university to
socializing moving to online platforms
such as zoom, skype and Microsoft teams.
The arts is no exception. As a publication
we wanted to highlight the efforts
musicians, visual artists, graphic
designers and performers have made to
keep the sector alive and thriving.

From articles on top picks for streamable
theatre to watch over winter break and
sexuality in video games to essays on the
dangers of the digital age to a letter to
Nostalgia Strand has a lot in store for our
readers in this month’s issue. We've also
interviewed designer Kaja Hgglund and
digital artist Anshika Khullar to take a look
at their experiences in such a difficult
time. | wish everyone a warm and safe
winter break and hope to see everyone
healthy and happy and ready for the
second semester.

ove,
Halim Kim (Editor-in-Chief)
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BEON RPPETIT'S
VERY PUELIC

It's late at night and | am on my laptop, as usual, fueling my
boredom on Youtube. You know when you just can’'t watch
another episode or process a two-hour-long film? It is on one
of those days when | stumble across the Bon Appetit channel.
From ‘Gourmet Makes’ to Brad Leone’s ‘It's Alive’, all of their
content was so binge-able. It was like watching a group of
friends in a sitcom; each character well defined and their
moves predictable to the audience. Stylized editing and great
production created Condé Nast Entertainment’s bestseller
where more people viewed the videos than they read the actual
magazine. If you scroll across the webpage of Bon Appetit, it
doesn't strike you as a Condé Nast publication. The recipes tab
has a bizarre sub-section, divided into Chicken, Pasta, and Steak
- an odd way of categorizing meals. Comparing both print and
digital, it became clear that the primary stream of revenue was
the Youtube channel. Sure, recipes were
developed and published online or in
print, but people watched and
maybe cooked what they saw
their favourite “characters” make.




However, the channel has its own issues pointed out time

and again by the comment section. The people in front of

the camera are white and the food they made was solely

of their culture too. The number of BIPOC (Black, Indigenous,
People of Colour) presenters on the channel was minimal,

along with the screen time given to them. While their white
counterparts had separate shows and video contracts with

CN, many BIPOC folk were not paid for their on-screen
appearances. The conversation around racism and toxic work
culture at BA sparked debate food culture and eurocentrism

in recipe development for magazines with a global audience.
Food writer lllyanna Maisonet had commented on BAS lack of
diversity and tokenism in a thread of now-deleted tweets. The
former Editor-In-Chief, Adam Rapoport, attempted to justify this
by highlighting how Priya Krishna had created “many of the Indian
recipes she grew up with”. Sohla ElI-Waylly pointed out that she
was not compensated for her video appearances and was hired
as an assistant editor despite having more experience than her
white counterparts. After a 2013 Vine of Alex Delany saying a
homophobic word re-surfaced, Eater staffer Elazar Sontag spoke
about how people like Delaney created “food into a hyper-
masculine, deeply gendered sport”.

The allegations made against BA have exposed the systemic
racism embedded within the industry. The assumption that read-
ers want to use European ingredients and eat pasta everyday
patronizes them. This problem exists in culinary school as well
where chefs are trained in the French technigque, suggesting this
idea of good food being Eurocentric. For the food world to move
beyond French fine dining, it is important to start with food writ-
ing itself, focusing on regional cuisines and exploring the diaspo-
ras to help break them into the mainstream.

Bon Appetit staffers Priya Krishna, Claire Saffitz, Sohla EI-Waylly,
and Rick Martinez have left the publication while many have

taken the decision to no longer appear in videos. The magazine
has brought on eight new chefs and announced Dawn Davis as

the new Editor-In-Chief.



Whether you are coming together with others virtually or physically, | would recommend you take a moment to
browse the superb productions available to stream this year.

For those longing for the pre-pandemic fringe stage, Sebastian Michael’s ninety minute tells the
story of a group of London friends reckoning with an oncoming meteor strike that will destroy the world. With
substantial acting and minimal set design, the play addresses the pursuit of joy, love and friendship in the ironic
and macabre style I've missed from contemporary theatre.

If a story of government failure and individual struggle in the face of international crisis feels a bit on the nose,

Dave Malloy's may be a better choice. A musical about human relationships and loss, this mul-

ti-twined story contains all the confusing, dreamy, and ghostly elements of any good winter tale, and will keep
your party spellbound with it’s eerie music and alluring vocals.

Another treat for musical lovers: Caroline Sheen and David Thaxton’s is @ Welsh play, a little remi-
niscent of Les Mis, about the lead up to the D-Day landings. The two hour production is gracefully shot and di-
rected, bringing to life the charming songs, engaging exploration of women’s roles in the war, and a final chilling
twist. This would be a good pick for anyone trying to appeal to older relatives or intrigued by historical produc-
tions with political nuance.

If you're looking for quality, the Young Vic’s is an elegantly shot and acted short starring Gillian
Anderson as Blanche Dubois about to get on her “streetcar named desire.” With it's disturbing interpretation of
Blanche's pre-Streetcar life, the short lends itself to the atmospheric and slow pacing plot, I've missed in the time
away from real life theatre.

A rendition of ' available through the Globe Theatre's youtube channel will add some conven-
tional theatrical spice to any gathering, with its traditional costumes and well directed comic, as well as of course
tragic, sequences.

Anyone interested in a traditional Christmas experience might enjoy the Finnish National Opera and Ballet’s per-
formance of that is being shown through the Ooppera Baletti. It is a two
and a half hour ballet that will take you back to the childhood enchantment of the winter season and is suitable
for younger audiences.

Sadler Well Theatres has put out a variety of ZooNation dance classes which, with friendly instructors, teach the
audience a variety of fresh moves. Whilst not strictly theatre, these classes should add some hilarity to any gath-
ering with dancers as horrible as my family (especially after a few holiday drinks). After all, for me, what this year
has really been lacking is the opportunity to come together and do something ridiculous. The beauty of stream-
ing media is that only your friends and/or family will be able to see it (unless someone happens to have a
camera).
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Dancefloor-On-Demand:

Shygirl Embodies
The Digital
TikTok Age

Written by Josh
Aberman
Edited by Emma
Short




For fans of Shygirl's ‘FREAK' - a fast-paced tune that
sounds like BROCKHAMPTON took acid and went to a
steam punk rave - here comes her hew single, ‘SLIME’. An
energetically demonic and bass thumping song, ‘SLIME’
needs to be played with the volume up on full blast. The
singles are a taster of her new record ‘ALIAS’ which
shows what Shygirl has in store for us. This full-length EP
came out on 20th November. The songs effortlessly
merge a multitude of different genres like grime, 2000s
pop, electronica, and hip-hop. Their hardcore
techno-style rhythms leave listeners aching to thrash
about amidst the energy and heat of a throbbing,
strobe-lit dance floor. Unfortunately, with London clubs
closed due to lockdown restrictions, we are left instead
to dance around our living rooms with our housemates. If
the current Coronavirus situation has taught us
anything, it is that artists must adapt to the modern,
digital age we are currently in, and Shygirl's new songs,
especially ‘SLIME’, are just as ideal for apps like TikTok as
they are for the club.

Musicians like Doja Cat, Megan Thee Stallion, and BENEE
flourished as their songs were popularized by TikTok
dance crazes. With her rhythmically focused and hard
hitting club beats, Shygirl proves herself the perfect
artist to take a TikTok generation by storm.

Her songs also proudly ooze sex and sexuality with lyrics
like “turn her out, she like a ride/ Is she cute/ Yeah, she
might/ She a baddie for the season or a baddie for the
night”
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and “now | give you what | like /I'm a freak in the sheets,
and | go the whole night.” These bold anthems
celebrating female sexuality would be right at home with
other popular TikTok singles like Megan Thee Stallion’s
‘Savage’ or Cardi B's ‘WAP'. Shygirl’s digital trend
awareness perfectly fits the description her record label
Because Music Ltd. has given to ‘SLIME’, saying: ‘Inspired
by the MySpace-era heyday of Cassie-style chart R&B,
the track takes early-00s hip hop and twists it through
the prism of deconstructed club music'.

Even Shygirl's website displays this commitment to the
Myspace aesthetic, simultaneously remaining both oddly
retro and incredibly of the times. ‘SLIME’S’ music video
also adheres to this, as the video's digitally animated
characters seemingly exist within a Matrix-like reality.
The geometric green lines of the video's opening, call to
mind the coding featured throughout the Matrix films,
vhile the video's shapeshifting backgrounds evoke the
screensavers of early-2000 desktop computers.

The music video introduces us to the four aliases,
Baddie, Bae, Bonk, and Bovine, which creatively weave
together the story of Shyqirl's ‘ALIAS'. Each alias
represents a different aspect of Shyqgirl’'s personality and
they take on a life of their own within the project’s
narrative. With these different personas, Shygirl gives us
her origin story, and has attempted to represent,
explore, and embrace traits that exist within all of us -
toxic or otherwise. Thankfully, Shygirl has crafted her
inquiry into human pathos by setting it to some
infectious hardcore beats.
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HOW 2020
HAS FORCED
US TO
CONFRONT
THE DANGERS
OF THE
DIGITAL AGE

WRITTEN BY ZAZIE ATKINSON
EDITED BY KETKI
MAHABALESHWARKAR, DEPUTY
EDITOR-IN-CHIEF

It is no grand revelation that our lives are
becoming increasingly digitalized, with
technology constantly developing and improving
at a rapid rate. There is a clear distinction
between what is now known as the television
age and today’s digital age. The television age
Created deeper interconnectedness and
tech-globalization, where we began to see the
world outside our country’s bubble; from the
televised Irag war at the beginning of the
century, human rights protests across the globe,
to the World Cup being broadcasted and
celebrated worldwide. The digital age, on the
other hand, has ushered in a new era of
information — one of excess, but also of unknown
territory.

With the pandemic swallowing a large portion of
our year, we have been forced to adapt our
everyday lives to an even more digital one. From
school and university lectures to job meetings
and interviews, the adjustment to online has
been a widespread one.

Naturally, the advent of the digital age has made
it easier than ever for wild conspiracy theories to
spread on social platforms such as Twitter or
Reddit. The anonymity which users can obtain
using many of these sites enables them to
disseminate misinformation with seemingly no
conseguences. John Suler writes that
cyberspace “loosens the psychological barrier
that blocks the release of inner feelings, known
as toxic inhibition”. This separates people’s real
identity from that which they portray online.
Anonymity means accountability is almost
unattainable, which can cause further distrust in
society. It erodes away social norms in
interaction and normalises hate speech. Under
the guise of ‘free speech’, the anonymity of
harassers is protected.



As a result of this, more people are openly
guestioning science and turning to science
deniers and alternative medicine, with many
already refusing to be vaccinated when the time
comes. The growth of the anti-Vaxxer movement
can easily be attributed to social media, with
Facebook reporting a tripling of anti-vaccination
content between July and August. It is clear that
the digital age has opened the floodgates for
the widespread sharing of misinformation, where
like-minded people can form larger, more
influential groups.

The echo chamber effect created by these
online spheres is further exacerbated by the
algorithms which dictate social media sites, only
allowing us to see a narrow viewpoint of what we
wish to see; a filter bubble’, where our ‘likes’ or
‘comments’ are processed and reflected back to
us in our feed. This creates an ever-growing
social and political divide in today’s digital world
that once aimed to be so interlinked and
connected. This in turn, limits, or even conceals,
opposing views or the bigger picture of
information.

A highly notable example of this digital divide is
The Washington Post's ‘Red feed, Blue feed’
experiment, which shows an individual's
Facebook feed on either side of the political
spectrum. The results show that users will see
more content that aligns with their views, as
opposed to that which challenges them, creating
further polarisation. Because many news
platforms rely on ‘clicks’ through contentious,
click-baiting headlines, they continue to fuel this
division. Instead of factual titles, editors opt for
eye-catching, and often misleading headings.
Additionally, algorithms eliminate serendipity,
meaning people’s mindsets are unlikely to
change, instead continuing to diverge.

In light of the recent election results, Donald
Trump and the buzzword ‘fake news’ have often
come hand in hand. This year, more than ever,
has brought his controversies to light. In the last
four years Trump has used digital media as a
direct tool to connect with the world, without the
traditional use of press conferences or
interpreters, and is arguably one of the first of
his kind to do so.

His controversial and heated tweets have
ignited fiery passions from his supporters and
outrage from his criticizers. With an excess of
capital letters and exclamation points in tow,
Trump discredited a number of news sources
and politicians, creating a sense of distrust in the
political system. Whereas previously most
people would be sitting together in front of their
household television consuming the latest
political updates and global events from
mainstream news outlets, today we are glued to
our mobile screens, where 40% of people claim to
get their news directly from Twitter. Trump has
played an important role in sowing the seeds of

doubt and attempting to discredit the truth
online and the digital age seems to be giving
him a helping hand. Politicians aren’t the only
ones contributing to the dangerous
elements of the digital age. The Social
Dilemma, the Netflix docudrama, enlightened
viewers to the ways social media sites exploit
their user’s privacy for financial gain.

Whilst on the surface, social media addiction
may be the most obvious danger, it uncovers
a deeper threat of surveillance capitalism
and data mining, with many social media
sites storing a huge amount of our data and
personal information. Despite algorithms
possessing the ability to influence
everything from our shopping purchases to
our political opinions, it has become second
nature for us social media users to go online
whilst ignoring the conseguences.

Yet, living in the digital age is not necessarily
a dystopian world, it has brought about
significant  positive  developments and
awareness. If it wasn't for the viral nature of
the internet, millions of people this summer
would not have mobilised the global protests
in response to George Floyd's murder, in
solidarity with the Black Lives Matter
movement, which has since helped initiate
crucial and overdue awareness. Even if we all
decided to throw away our mobile phones,
we cannot simply stop living in the digital age
- SO We must use this to our advantage and
utilize current technologies in a positive way.

Hidden
Albums: A
Letter to

NoSTALGIA

WRITTEN BY JEANNE DESURMONT
EDITED BY KETKI
MAHABALESHWARKAR, DEPUTY
EDITOR-IN-CHIEF

One evening, after returning to my hometown
at the onset of the second lockdown, my father
discovered that he could play YouTube on the
TV upstairs. He randomly played the live
concert of the Nationals, in front of the Sydney
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Opera House in 2016. It clicked; when |
heard again the songs | used to know
by heart, | was brought back to the
slow and foggy mornings in my
mother’'s car on the journey to school,
my brother in the back, our stuff at our
feet. For about five years we crossed
the forests on their sweet melodies,
slowly waking up and preparing us for
the schooldays.

The evening when we watched
together on that luminescent blue
square, the person that filmed and
posted that video, brought back
memories | thought were so
insignificant yet so representative of a
period of my life. Technology isn't a
figment of the future anymore; it can
connect us to our personal past but
also to the historical ties that bind us
all.  Technological souvenirs and
keepsakes can bring back memories
like a bittersweet digitized Proust
madeleine.

The digital age we are living in can be
demonized as much as we want. The
addiction to social media, the fake
news that confuses us, the
digitalization that steals our personal
data, and the insidious breach into our
privacy. Technology can be tricky, and
we can easily fall into perverse traps, if
we are not careful. We can be easily
manipulated by bright screens and
toxic messages.

Searching for what is important and
what matters in all this wide and
unknown environment can be tough
and challenging. So, don't look for it
and let it find you, and surprise you.

In the infinite cloud and internet, there
are time-capsules buried, lost and
waiting for someone to unearth them.
They are the old CDs and DVDs of the
movies your father took on the day of
your seventh birthday or of your
brother's first Christmas. They (the
YouTube algorithm) are suggesting
your mother's favourite song. They are
the recipes from your childhood, found
on the predicted Google search bar, or
Snapchat reminding you of your first
kiss.

Don't judge those who try to capture
every moment of their lives; don't be
angry when they want to take your
picture, don't close your eyes when
they try to catch your smile. Because
when you look through someone’s
photos, you'll see what they are most
ifraid of losing.

If you're the kind of person who takes
pictures of every unimportant and
important moment, never hesitate.
Never have the regret of letting a
memory slip forever. Because they fade
away like a sandcastle crumbles slowly
under the waves.

Inevitably, if 2020 taught me
something, it's that everything can
change in a blink of an eye, even what
we thought would last forever. Every
summer, | go to my grandparents’
house by the sea with all my cousins,
aunts and uncles. Every summer we
find a couple of days to stay together.
These days are the ones | cherish the
most. Although | never made a movie of
them, or a small clip, because | assumed
it'll be the same next year.

Embrace the compulsion to collect
those memories because afterwards,
you can watch them forever. Until your
eyes burn, until the melancholy
embodies you, until it warms your heart
like milk and honey. Until you remember
that you exist, you matter, you're loved,
and you love.

And if you're not convinced, watch an
old person rediscovering their
photographs, or watch someone
looking at their vacation pictures for the
first time. My grandfather digitized all
his old films, invited his friends over
where they spent the entire afternoon,
evening, accompanied by a bottle of
wine to watch every single one of them
and reminisce on the story behind each
slide.

And time stops. Today, yesterday and
the last decade are blurred and mixed,
and just like that, technology has no
time-period. It becomes frameless and
can reach moments we thought were
gone.

Colourise historical photography, scan
old films, and digitise letters and
correspondence, bring them back to
life, and allow them a second chance to
pbe loved and remembered. As long as
they don't turn into dust, it doesn't let
the stories die and fade away. It is proof
that, us, normal people that didn’'t make
it into the history books, will be alive
forever, as soon as someone digs out a
time-capsule. Even when we will be
gone, our digital footprint will be
somewhere, ready to tell our stories.
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Words by
Olivia Hall

Edited by

Andriani

Scordellis,
Film Editor

Lcl<dovvn Cinema and The
Evolution of Film



Stanley Kubrick famously claimed that ‘the best
education in film is to make one. In this rare
departure from his infamous cynicism, he was right.
But, | imagine, he may have struggled to
comprehend the effect Covid would have on the
world, let alone the movie industry. At first glance, in
a film industry wracked by Coronavirus, this
philosophy would be difficult to fulfil;
‘Covid-Killing-Cinema’ headlines being splashed
across front pages as a break from regular
broadcasting doesn't exactly spark optimism in the
mind of the producer.

Dull-night-in saviour and streaming favourite Netflix
seems to have been one of the few cinematic means
that has benefitted from new social distancing
measures. As productive as | would have liked to
have been, the lure of joggers, an offensive amount
of Ben and Jerry's and slapping on a face mask to
binge-watch another sitcom was too strong. It seems
| wasn't alone, with over 10 million new subscribers
joining thanks to lockdown. Who can blame them?
Even Friends star Courthney Cox admitted to
re-watching the show during gquarantine to soothe
our guilt.

With many viewers falling into the trap of familiar
favourites then, it is easy to miss the quiet revolution
taking film. Not for the first time, filmmakers have
been forced to evolve. Just as pensive cinema-goers
were shocked by the transition from black and white
to technicolour in the 1930's, modern producers have
been forced to take Covid in their stride, adapting to

socially-distanced sets and fresh financial minefields.

But Kubrick, despite Covid, is still right. The pandemic
for one has refreshed a creative interest in the
location of film. Previously ‘insular’ sets in bedrooms
and gardens overlooked by more experienced
filmmakers reserved for the producing rookie, have
been granted a new curiosity. Thus, a genre of
innovative, gritty films that take into account the
trappings of home life in quarantine have been
shaped from raw concepts. Subgenres of wrestling
with technology, social strains and the mental
obstacles of adapting to a new way of life have been
blurred into features that are beyond worthy of the
selection of international film festivals still
happening.  Festivals in  Liverpool, London,
Switzerland and even Zimbabwe provide a wealth of
material beyond streaming which there is little
excuse not to make. After all, the quality of the
smartphone camera we all carry around with us
eclipses the picture quality and convenience of
those that filmed the young George Lucas’ ‘goofy’
sci-fi in 1977. It has actually never been easier to
make a film in that regard.

| believe there remains room for some harmony
between the escapist experience of the local cinema
and convenient pickings of modern platforms,
despite my soft spot for a cinema trip in the dark
winters and innate fear that the streaming service
would kill the cinema star. Promisingly, Amazon Prime
lead by example, offering films for rent which had had
their cinema releases cut short by lockdown.
Successful low-budget psychological thriller The
Invisible Man was happily buoyed by its equal
popularity at home and in cinema.

“WITH MANY
VIEWERS
FALLING INTO
THE TRAP OF
FAMILIAR
FAVOURITES
THEN, IT IS
EASY TO MISS

TAKING FILM”

As a lover of tradition though, it is hard to ignore
the uncertain road ahead for the local cinema. AMC
Theatres, owner of Odeon cinemas in the UK
recently allowed a move that will permit films to be
released for home viewing just 17 days after their
initial cinema release, not long after boycotting
Universal films entirely. While this sounds
disastrous, the move completely overlooks how
fond people are of their local cinema and how
readily many will support them, be it an Odeon or
independent screen. Now, more than ever, we need
film, entertainment and distraction - | for one have
never been happier to see so many classics return
to cinema screens in a bid to attract audiences.
Streaming or cinema, the potential audiences and
opportunities for creativity are larger than ever.

Covid has ultimately introduced a sense of
Darwinism in film; filmmakers must evolve or face
uncertainty in their future. Using streaming
platforms alongside, rather than as an enemy of
cinema releases is the key to safeguarding a
healthy industry in the future - combined, the
platforms reach audiences that would have
previously been unable to get to a cinema. Even
the explosion of the BLM movement has rightfully
brought to life a more diverse and powerful industry
that remained hidden to audiences previously.

Audiences shouldn’'t worry for the future of cinema
as long as they remember the reasons they used to
visit pre-Covid; wearing a mask is a small price to
pay to ensuring they stick around.

So of course, Kubrick was right. Covid has been yet
another education and opportunity for the
evolution of filmmakers and audiences. Ultimately,
film will survive as there is no excuse not to make
one anymore — we need the entertainment industry
more than ever. | for one, am happy to still have it
around.

Image Credit: Stanley Kubrick: The Exhibition









“When art has changed, it’s because
the world was changing.”
- Corita Kent

Digital artistry is defined as “art that is made or
presented using digital technology” (Tate), and it comes
with no shortage of contemporary creators. Along with
increased accessibility to tools like Photoshop, iPads,
and Apple Pencils; platforms such as Instagram have
popularised and re-introduced contemporary art to new
generations. Mixed media and contemporary artists
such as Gab Bois or Baron Von Fancy exemplify how the
consumption of art has evolved to include reposting,
liking, and commenting - an algorithmic form of
appreciation.

Art may have changed drastically over the past few
decades - undoubtedly attributed to new
developments in technology and digital tools; but the
purpose of creating this art remains the same. It is a
form of expression or a vehicle for change, and a way to
explore and celebrate identity. In 2020, another
significant change has affected the creative community
(along with the rest of the world), the Covid-19
pandemic, seeing the mass closure of galleries,
museums, and creative spaces. In the wake of a new
global landscape that has effectively ‘marooned’ us all
on our own digital islands, | sought to explore what
space art now occupies.

In our April issue, | examined how art can be used as
activism, through the culture-jamming methods of the
Guerrilla Girls in New York City. Months later, | am just as
fascinated with how art exists to satirise, criticise, and
analyse our socio-political landscape. Art, in the online
sphere, is able to react real-time to events and shed
light on underrepresented issues in the world. It is not
just a new age for technology; it is a time where we
continue working towards dismantling oppressive
societal structures that harm people for being different,
with even more urgency than before. It is an age for
learning, unlearning, and holding the people in power
(and those closest to us) accountable. It is a progressive
age that feels hopeful, as much as it feels difficult.

With this in mind, | spoke to Instagram’s favourite
illustrator Anshika Khullar, who goes by the
pseudonym AORISTS. They are an Indian, non-binary,
transgender creative. Their vibrant and detailed work
gravitates around intersectional feminist narratives and
they produce powerful illustrations that showcase an
unapologetic femininity that is both inclusive and
diverse. On Instagram, they post WIPs and new designs,
whilst speaking candidly about their own journey as a
Creative and non-binary person of colour. We spoke
about white, cis privilege in the creative community, a
social media fuelled pressure for perfection, and how art
created out of pure joy, is its own form of resistance.

How did you start your journey as an artist?

Anshika: 've always been a creative person, ever since | was
little. Growing up exploring digital tools like Photoshop when
| was in my teens meant | felt very much at home when |
started getting into my freelance work, and so digital
illustration felt both familiar and exciting to me when | got
started.

You work with a diverse variety of clients, like UniDays, the
Tate, Gal-dem magazine, and more. Do you feel like this is
more a collaboration than a commission?

A: In many cases, yes, but it depends. | try to be
conscientious of who I'm working with and what the project
will be and whether that aligns with my own principles as not
only a creative but an individual too. This is really hard to do
when you're just starting out and you're trying to get a
foothold in the industry and you're happy to just be offered
jobs, and to be completely honest, | think that's valid.
Especially for marginalised creatives, it's rough. It's hard to be
taken seriously in your field when you're surrounded by cis,
white peers who clients are just more open to collaborating
with and commissioning; institutional racism and
queerphobia/transphobia still extends to industries youd
think of as being relatively progressive, unfortunately. So, |
do think there needs to be a nuanced conversation about
who has the privilege of saying no to certain jobs or certain
brands/companies/organisations; often audiences won't
realise how follower counts or engagement doesn'’t directly
correlate to actually being offered jobs and getting paid for
your work, and that the creatives they follow might be
struggling behind the scenes. I'm still not in the position
where | can be hugely picky about who | work with and who |
don't, but thankfully I've also been able to curate my
professional presence online in a way where | only really get
approached by clients who are progressive and projects that
do align with my own principles.

Do you feel like you explore your identity through your
art?

A: Definitely, | do. More and more as the years pass, and |
approach having lived in England for the same amount of
time I lived in India, | feel the ways I'm actively being shaped
by my experiences and my environment, and by the lived
reality of being someone that's somewhere in between. |
think it manifests itself more playfully in my work than it does
in any other avenue of my life, but | kind of think my work has
a way of doing that anyway: | tend to approach the details in
my illustrations with my own sense of humour and little nods
to my own identity. There'll be little hints of things | grew up
with in my pieces, like a box of laddoos sitting on a side table,
or a pair of jhumkas on a character, or the pattern on a piece
of clothing having a Desi design.

Your art celebrates womxn in a way not many artists do;
they are bold, unconforming, and inclusive of queer,
non-binary, and transgender womxn. What does
intersectional feminism mean to you?

A: | think that's a really big question to answer, but mostly |
think to me it just means being conscientious and trying to
do your best to be inclusive, kind, and to think critically about
social issues instead of using niceness as a shield to get
away from doing the hard work of actively questioning the
status quo. | don't believe there’'s ever a time where we're
perfect feminists or doing everything right or where we've
learned all there is to learn. | think it’s all a process and it's
ongoing work, but it's vital that we do it, especially
considering how the systems that run the world rely on our
complacency to keep getting away with it.

One of my favourite things about your illustrations is the
unapologetic exploration of socio-political issues and
mental health. On your Instagram, and through your work,
you bring up issues like rape culture, fatphobia, and how
mental illness is perceived by society. Do you feel that art
(and by extension, artists) has/have a form of ‘moral
responsibility’ to use their art practise to push for
change?



A:I'm cautious of generalising and saying “all art has to push for
change” because I'm learning it places a lot of pressure on queer
artists and/or artists of colour to always make art that could be
described as activism. | think artists with large platforms and/or
followings do have a responsibility to make clear what is and isn’'t
tolerated in their spaces, and to cultivate a practice where people
of marginalised identities feel safe and heard and welcome; cis,
white artists need to step up and do more in this respect. But |
also think art is (and should be allowed to be) joyful and frivolous
and whatever else the artist wants it to be, particularly if the
artist belongs to a marginalised identity/identities. In a way that’s
its own form of resistance: to create work for the pure joy of
creating it as a queer person of colour, because your cis, white
peers get to do that all the time. There’s a balance there that I'm
still finding myself.

On your Instagram, you are so honest and open about your
personal journey and struggles. Again, this is something your
followers (like me) truly admire and appreciate because issues
like OCD or what it means to “look trans” are often associated
with stigma, or not discussed openly. Why have you chosen to
share your personal journey and growth? Do you think it has a
big impact?

A: To be honest, it comes naturally to me to talk about these
things. Talking about stuff is how | process my emotions, to a
great extent, so it only makes sense that my work acts as an
extension of that practice. | also know from first-hand experience
how much not talking about something important eats me up
from the inside: it's easy to talk about it when you realise there’s
SO many people going through the same things you went
through who might not be talking about it or might not be hearing
about it from anyone else. I've always been a deeply
introspective person driven by the desire to make positive
change in some way; | don’t know if it has a big impact in terms of
numbers, but | get comments and messages telling me a certain
piece of art and/or the accompanying caption was exactly what
someone needed to see/hear because they were going through
the same thing or because they hadn’t thought of that issue in
depth before, and to me, that’'s meaningful.

Do you think social media like Instagram - is integral to the life
of a modern artist?

A: | think if you're starting out, probably, yes. Social media (and
specifically Instagram) is literally how | got started and kind of fell
into doing illustration professionally. It really only takes one or two
people to notice your work and approach you in a professional
capacity, and for you to gain that momentum that | think is
needed to propel yourself into the industry proper.
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| do also think, though, that it can get all-consuming, especially
once you've kind of established your identity as a creative and you
know your niche, because it's almost a little limiting.

There is an overwhelming pressure to display the best parts of
our lives online. Will this pressure ever go away? Is it up to us
(the users) to change this hyper-digital culture?

A: | think this is very much an issue that affects all users of social
media, not just artists who use it professionally; | actually think
often artists do a better job of showing the behind-the-scenes stuff
since audiences do like to see sketches, works in progress and
process videos. That having been said, we don’t post the “failed”
attempts, or the experiments that didn’t work out, and | do think
part of that is the desire to maintain a professional front since social
media is how our clients mostly find us, and part of that is just
human nature. We're exposing ourselves to thousands of people’s
opinions and judgment on our work, when pre-social media (in the
form it exists in today, at least) at most we'd be dealing with a social
circle of what - a couple hundred, maybe, over our entire lifetime?
The jump from that relatively small number to a much larger one at
any given moment is a lot to contend with, and | do think it brings
out the instinct in us as people to be liked and perceived well. | think
that applies across the spectrum to all kinds of users of social
media, personally, and I'm glad there’s a push to reframe what we
show to our audiences and why, but | also think there isn’t a way to
get away from that base instinct of wanting to show our best side
to our suddenly enormous social circles.

Finally, can you share any advice to other artists or creatives at
Strand, who are persevering to work on their craft in the middle
of this difficult time?

A:lt's a weird time to be making art right now, for sure, but it’s also
more important than ever. Give yourself the space to breathe and
explore what comes naturally, to be free in your expression, and to
try new ways of doing things or practicing established ways of
doing things depending on what your brain needs most right now.
That's my advice for all the time, to be honest, but especially now.
Also, take a little bit of time every day or every week (whatever
works for you) to engage with other creatives and their work (social
media’s good for this!); it'll replenish some of your own creative
stores, hopefully inspire you, and show you that there are people
creating things through these weird and frightening times same as
there have always been throughout history. Hopefully it’ll show you
that you can too.

Follow Anshika’s art and journey on Instagram ;
@aorists | aorists.com
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"Kiki do you love me? Are you riding?" If you
were snapping your fingers to the beat,
shaking your head in rhythm, or full-on diving
into the dance routine, you have probably
heard of TikTok.

Nearly every day there is a new tune with a
matching dance choreography trending on
this platform. Whether it's ‘WAP’, "Spooky,
Scary Skeletons" around Halloween or "Laffy
Taffy" (you might not know the name but if you
ever spent a second on TikTok be assured:
you will know the song).

Why TikTok? For me personally, it was always
that unexplainable, mysterious phenomenon;
people dancing, telling jokes, showing off their
attractiveness in 15 seconds, and then all of a
sudden going viral. | never got what was so
great about it, and with this intuition, | wasn't
alone. For a long time, the Chinese platform
was ridiculed for being the "little sister" of
Instagram and only attracting high school kids.
It had only this one feature and didn't seem
able to compete with its predecessors.

Today, it is placed 7th in a worldwide ranking of
social media platforms with 689 million
monthly active users, right behind Instagram,
leaving former social media superstars such as
Twitter or Snapchat way behind.

With countries entering lockdown nearly
everywhere in the world, restrictions on going
out and meeting up being imposed, it is not
surprising that social media platforms have
seen an upsurge in downloads on a global level.
The time we spend online being on a high level
already before the pandemic, has increased
more.

In April, Britons spent nearly
40 minutes more online than
in January, spending four
hours on the web every day,
with Gen Z spending the
longest time on the internet
with five hours daily on
average. During this period,
TikTok managed to increase
its user base from 5.4 million
to 12.9 million in the UK alone.
And with Donald Trump nearly
breaking off another Trading
War because of the platform,
it seems to be undeniable
that TikTok is no longer a platform only
used by kids dancing.

With this change in numbers, we see
more and more educational videos
being posted as well as people sharing
their opinions on current affairs. One
field that has also seen a drastic
increase in followers is the LGBTQ+
TikTok sphere with the hashtag #lgbt
having 62.8 billion views. What you can
find there, ranges from lesbian couples
kissing to gay comedians educating
through jokes to people simply telling
you that you are being loved the way
you are - and then there’'s Maggie Ann
L=

"This is probably an overused phrase:
but it all happened overnight. | posted
a TikTok that blew up towards the end
of May in 2020. Since then, I've gained
a following, experimented with fashion
videos, and discovered my love for

the creative process," she tells me
over Instagram. The TikTok journey of
the 20-year-old University of Houston
student started when the pandemic
really hit the US. Her story is like a
modern, lockdown Cinderella tale: now
nine months after publishing her first
video, where she was shakily showing
her room transformation, she has 84.5
thousand followers on TikTok
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Most of her videos are about her style — Eliot from

‘Call Me By Your Name’ meets savage tomboy. Every
once in a while, she posts videos with her girlfriend or
content regarding societal norms and her family's
expectations. "l come from a family of immigrants and
didn't have the most accepting coming out process. |
believe that's what helped me break out of my shell

and gain the confidence that | have today." She radiates
this positive feeling of being okay with yourself, not by
doing the typical motivational speech type of videos (not
to discredit them, they can be immensely powerful too)
but rather by just being herself and sharing parts of her
life, and what she is passionate about. Since we still
experience it that whenever there is a gay movie
character, there is some drama related to their coming
out and their life as an LGBTQ+ person, it is refreshing
to see that Maggie just does what she loves - no drama,
no tears

She knows of the
importance of
having openly gay
people in

mainstream media

or your life when you
are trying to come

to terms with your
sexuality and live as
an LGBTQ+ person.

"I hope to make
content that can

bring a smile

to someone's face

and help them feel
confident in their skin

| try to be the person
that | wish | had seen
when | was younger so
that they don't feel
alone in their journey.”

The lack of representation in mainstream media,
while having improved over the years, remains

a big problem as what we see there, shapesour
understanding of the world. Due to the lack of
representation, our perception of the world lacks
part of the reality. Especially for people that facei
ntersectional oppression and discrimination,
there are often barely any representatives.
Social media content creators can change this;
they no longer have to go through the lengthy
process trained media professionals have to go
through - a process often discriminatory against
minorities. Instead, they can directly set to work,
share their content, amplifying their voices.

Nevertheless, TikTok isn't free of
discrimination either, like every other,
it is first and foremost a business
that knows which content can
increase their profits and which
could decrease it. In September, the
Australian Strategic Policy Institute
found that TikTok had
shadowbanned Russian and Arabic
hashtags related to the LGBTQ+
community. The boss of TikTok
asserted that TikTok is primarily an
entertainment platform, and if one
wants to be political, it has to have
this entertaining factor still.
It is this focus on amusement which has rubbed me the wrong way for a long time.
Yes, the pleasure we derive from watching a funny TikTok can be great if it hap-
pens occasionally, but the constant access to "anti-social" enjoyment can also be a
dangerous trend and alienate us from reality. Political activism can be entertaining,
but entertainment should not be a requirement. This has not changed, but after
talking to Maggie, | can now see that representation on such a huge platform
matters. It matters because without being an activist, just-showing-everyday-life
people like Maggie normalize being openly gay. It matters for those who are trying
to figure out their sexuality. It matters because people can reach an international
audience and are inclusive, no matter which level of education one has.
When | asked Maggie about the role social media plays, she said: "We have never
been in an age where information can be shared across the world in a heartbeat.
Although it is easy to spread love, it is also easy to spread hate. If used well, |
believe that social media can bring us all together to help save the world." A Kiki
dance might not be able to save the world, however, the representation of
LGBTQ+ people and the open talk about their experiences has the potential to
change mainstream media and more generally, our perception of who belongs to
our society. Just a hint: it is everyone.
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There is no need to deny that COVID-19 has accelerated the inevitable digitization of the fashion industry. From
small businesses, to large retailers, to haute couture designers, everyone had to adapt as stores were closing and
fashion shows cancelled this year. With us practically living online, the usage of social media as a marketing tool has
become essential for the establishment and sustenance of a clothing label. Made-to-order brands have seen arise
in demand as more people see value in custom-fitted, handmade clothing whilst educating themselves on damag-
es of the fast fashion industry.
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